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VOX Talk: Hip Hop “Hipocrisy” 

Duration:

28 minutes

Program Description:

Hip Hop is the most popular form of music right now. It wasn't always that way - Hip Hop used to be completely underground - but it's completely mainstream now. But what's happened to Hip Hop culture in all this time? What used to be the sound of the streets is now the sound of cash registers ringing. Have we taken the most socially conscious form of music and turned it into nothing more than a marketing tool? Host Max Valiquette talks about what happened to music that was known for its message.

Background Information:

BPN: 770166

No topic is off topic on VOX Talk – special monthly live editions that provides a rare platform for teens to voice their ideas, share their passions, and connect with the global village. VOX Talk does not shy away from the controversial subjects facing teens today. A panel of young people at Ontario high schools and guest experts hash out charged but urgent issues that matter to teens. 

Curriculum Connections:
English (Media Studies)

ENG 1D English 

Media Studies

Analysing Media and Media Works

-demonstrate critical thinking skills by identifying the differences between explicit and implicit messages in media works (e.g., make an oral presentation to the class about the differences between family life as 

depicted in a television series and as experienced in real life; identify and evaluate the variations in treatment and emphasis of different covers that have been designed for the same book);

– identify how elements of media forms are used in a variety of media works and explain the effects of different treatments (e.g., use of camera angles, sound effects, and dialogue in films; use of headlines, photographs, and captions in newspaper and magazine layouts);

– compare and explain their own and their peers’ reactions to a variety of media works;

ENG 1P English 

Media Studies

Analysing Media and Media Works

– demonstrate critical thinking skills by identifying the differences between explicit and implicit messages in media works (e.g., write a report describing discrepancies between the presentation of a product in  advertising material and its use by a consumer; read packaging for similar products to assess its effectiveness and appeal to potential purchasers);

– identify and describe the elements used to structure media works in a variety of forms (e.g., sound effects and music in a television drama; the number of editing cuts and shots in a documentary video; colour, images, and text in magazine advertisements);

– compare the reactions of different people or groups to a variety of media works (e.g., interview or survey peers and family about reactions to a particular media work and produce a written report of the results; read and compare reviews of a book);

ENG 2D English 

Media Studies

Analysing Media and Media Works

– demonstrate critical thinking skills by identifying the differences between explicit and implicit messages in media works (e.g., write a report comparing unique features of several newspapers to assess their appeal 

to readers; explain the satire in a parody of a media work);

– identify key elements and techniques used to create media works in a variety of forms (e.g., illustrations and captions in political cartoons; narrative and characterization in a film or television drama; the choice of

symbols and colours used to convey health and safety warnings on the packaging of a range of products) and analyse how these elements and techniques contribute to the theme or message; 

– analyse the elements of a variety of media works, in order to identify and describe the intended audience(s) for the works (e.g., analyse advertising in a range of newspapers and magazines to identify the target audiences);

– analyse the relationship between media works and the production and marketing of related products (e.g., explain in a written  or oral report how the target audience for a film determines the range of products marketed with it, and how this marketing, in turn, helps shape the film).

ENG 2P English 

Media Studies

Analysing Media and Media Works

– demonstrate critical thinking skills by identifying the differences between explicit and implicit messages in media works (e.g., read and compare the front pages of two different newspapers to determine their appeal to readers; explain the appeal of popular film genres to mass audiences);

– identify key elements and techniques used to create media works in a variety of forms (e.g., rapid editing in a television commercial;

plot in a comedy; juxtaposition of colour and text in posters), and explain

how these elements contribute to the theme or message;

– analyse the elements of media works in order to explain the reactions of different audiences to the works (e.g., write a report examining the sponsors of selected television programs to determine which groups of people the programs are aimed at; write an essay or report identifying stereotypes

in television shows and suggest how specific audiences might react to them);

– describe and explain how and why media works are used to market related products (e.g., how and why books are reissued in conjunction with film releases).

ENG3U English

Media Studies

Analysing Media and Media Works

– demonstrate critical thinking skills by identifying bias and by analysing explicit and implicit messages in media works (e.g., explain the effect of images used in a film; identify the perspective of a newspaper or magazine); 

– explain how the form, technique, style, and language of a variety of media forms create meaning (e.g., compare the coverage of a current event by newspapers, radio, television, and Internet websites);

– analyse the relationship between media works and their audiences (e.g., prepare for a panel discussion on how advertising campaigns target different audiences; identify the demographic profile of the target audience for a television show or radio station and assess how the content and advertising

match the audience);

– explain the relationship among media works, media industry practices including marketing and distribution methods, and media industry codes and government regulations (e.g., explain the use of media to launch a new product line).

ENG3C English

Media Studies

Analysing Media and Media Works

– demonstrate critical thinking skills by identifying bias and explaining the difference between explicit and implicit messages in media works (e.g., explain the intended appeal of images selected for specific advertisements; write a short essay on the theme of a feature film);

– explain how the form, style, and language of a variety of media forms communicate messages with specific social implications (e.g., explain how the characteristics of a national newspaper, a local newspaper, a local television newscast, and the Internet are reflected in the coverage of a major

news story; compare the effectiveness of the language and style in a range of television news-magazine programs);

– explain the relationship between media works and their audiences (e.g., explain how specific features of a popular television series appeal to different family members; analyse the content and advertisements of a television show or issue of a magazine and draw conclusions about the

demographics of the audience);

– explain the relationship between media works and media industry practices, including marketing and distribution methods (e.g., investigate the implications of product placement in films and television shows; research a promotional campaign to determine why it was successful or unsuccessful).

ENG3E English

Media Studies

Analysing Media and Media Works

– demonstrate critical thinking skills by identifying explicit and implicit messages in media works (e.g., analyse the use of claims and appeals in a series of advertisements; identify the point of view in a documentary);

– describe the key elements of a variety of media forms (e.g.,write a report describing the use of images, columns, colour, fonts, and text in several magazines; report orally on the use of narration and images in a documentary; compare the print and film versions of a story);

– identify the techniques used in a variety of media works (e.g., discuss the use of images and editing in several films; identify the techniques used to alter images electronically in commercials);

– explain ways in which media works reflect, distort, or influence audience behaviour (e.g., compare the portrayal of teenage life on television with teenage life in the school and community; explain the impact on various segments of society of the portrayal of violence in the media);

– explain how and why different audiences interpret media works differently (e.g., survey peers and adults about their reactions to specific television programs and explain the results);

– describe the relationship between media works and media industry practices, including marketing and distribution methods (e.g., research and report on the use of product placement in films and television shows; research and report on the development, promotion, and sale of a new product).

English ENG4U 

Media Studies

Analysing Media and Media Works

– use critical thinking skills to identify bias and to analyse the differences between explicit and implicit messages in media works (e.g., analyse and assess the representation of Canadian culture in a wide range of films and television programs; analyse and assess the newspaper, television, radio,

and Internet coverage of a conflict or uprising);

– explain how representation, form, style, and techniques in media works convey messages with social, ideological, and political implications (e.g., compare advertisements promoting healthy living as presented in different media forms; compare the coverage of a business or political news story in a range of newspapers, news magazines, radio and television newscasts, and

on the Internet);

– explain the relationship between media works and their audiences (e.g., research how an advertiser adapts a campaign for different regional, cultural, or socioeconomic groups; write a report on the ways in which various citizen groups use the media for specific purposes);

ENG4C English

Media Studies

Analysing Media and Media Works

– demonstrate critical thinking skills by identifying bias and analysing messages in media works (e.g., write an essay describing aspects of Canadian culture as represented in a range of Canadian television programs; explain the impact of crosspromotional marketing associated with a film);

– explain how the form, style, and techniques in media works convey messages with social or ideological implications (e.g., write a report investigating the social implications of the representation of heroes, villains, and conflict in electronic media);

– explain the relationship between media works and their audiences (e.g., analyse the reactions of the local community and other audiences to a film, television series, or cable channel, and explain why different audiences interpret messages differently; explain the effect of feedback from a preview

audience on the final version of a media work);

ENG4E English

Media Studies

Analysing Media and Media Works

– demonstrate critical thinking skills by identifying bias and explaining the difference between explicit and implicit messages in media works (e.g., prepare an oral presentation on bias in a TV documentary; identify aspects of Canadian culture as represented in a range of Canadian television 

programs and films; write a report describing how a marketing campaign is constructed to appeal to a specific audience);

– explain how the key elements of a variety of media forms are used to communicate information and/or to influence people (e.g., compare the techniques used in instructional videos and printed manuals about using a household appliance; assess how language is used in advertisements to

influence consumers);

– explain the relationship between audience and interpretation by analysing the reactions of different audiences to a variety of media works (e.g., listen to an open-line phone-in radio program and discuss the relationship between its content and the demographics of the audience);

EMS3O Media Studies 
Media Texts

Analysing Media Representations

By the end of this course, students will:

– analyse how individuals or groups are presented in media works and assess the accuracy and influence of these representations (e.g., create a collage of familiar stereotypes in the media and explain the overall impact of these images; compare media representations of work, vacation experiences, or

family life with their own experiences);

– examine how people or groups are represented in a variety of media works and explain the beliefs and biases revealed and the messages conveyed (e.g., discuss how the message of a popular television program would change if the main characters were from a different socio-economic or ethnic group; explain the effects of the inclusion, exclusion, or positioning of people or groups in magazine advertisements);

– analyse media representations of social, political, and cultural issues and explain how the representations influence people’s interpretation of the issues and their level of concern (e.g., analyse media coverage of the international response to a war or uprising; assess the effectiveness of public service announcements in the media);

– analyse and explain the representations of behaviours and attitudes in media works (e.g., analyse the news coverage given to the achievements of a local hero; describe and explain the attitudes depicted during a conflict and its resolution in a feature film or television drama);

Pre-Viewing:

-What classifies as Hip Hop and what does it stand for? This would be a good question to explore with a concept map on the chalkboard.

Post-Viewing:
- Discuss the marketing around Hip Hop: shoes, clothes, movies, and the music itself. Does this affect your perception of music? Does this taint Hip Hop as a genre? Or does it make it more appealing? Does it allow Hip Hop to become more accessible? 

-Discuss the depiction of violence in associated imagery in Hip Hop videos. What are your thoughts about the messages this portrays to the audience?

-Discuss the depiction of women in Hip Hop videos. What are your thoughts about the messages this portrays to the audience?

- Hip Hop began as a socially conscious movement, the expression by those who were oppressed. Do you feel that Hip Hop in its current form continues its tradition of being socially conscious? Why or why not?

Assessment and Evaluation:
-Is Hip Hop losing its ability to be socially progressive or revolutionary? 

-Comment on Chuck D’s assertion that rap is “the CNN of Black America”. Is rap making a social commentary on what already exists in society or is it perpetuating stereotypes and negative imagery for today’s youth?

-What are the benefits and pitfalls of the globalization of hip hop?

-In groups of three, choose a Hip Hop video and identify implicit and explicit messages. Ensure that you analyze the way in which the video was shot (camera angles, lighting, narration, captions) as well as the imagery which is seen (products being marketed, violence, poverty, women, children etc.). Discuss the social implications of such messages as well as how these messages might be interpreted by different members of the community.

Related Resources:
Vox Talk

www.voxtvo.org
Hip Hop Culture and Background for Teachers

http://en.wikipedia.org/wiki/Hip_hop_culture
Canadian Hip Hop Websites

Hip Hop Canada

http://hiphopcanada.com
Urbanology

http://www.urbanology101.com/
Hip Hop Headz

http://www.hiphopheadz.com/
Books

Toop, David (1991). Rap Attack 2: African Rap To Global Hip Hop. New York. New York: Serpent's Tail. ISBN 1852422432.

Chang, Jeff (2005). Can't Stop, Won't Stop: A History of the Hip Hop Generation. St. Martin's Press. ISBN 031230143X.
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For more on TVO teacher resources, please visit  Learn with TVO at www.tvo.org/learnwithtvo

To offer feedback or to request a presentation for your school, board or faculty,

please contact our Education Officer

Lisa Fernandes at lfernandes@tvontario.org


