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Studio 2: The New North 


NAME: __________________

RE-BRANDING THE NORTH AND DUBEUILVILLE

1. Originally, towns in Northern Ontario offered mainly fishing and hunting services to their guests. Using examples, how have the entrepreneurs adjusted their marketing strategy to take advantage of the natural resources of the region? 

2. What impacts will appealing to a wider audience have on the quality of life in Northern Ontario? 

3. Dubreuilville had “all its eggs in one basket”. Do you agree or disagree with this statement and why?

4. Explain the new North American Free Trade Agreement (NAFTA) and World Trade Organization (WTO) regulations that tax softwood lumber exports. What was the effect on the economy of Dubreuilville?

5. Explain some of the strategies that Dubreuilville is examining in order to diversify their local economy and the possible benefits.
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